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Master of International Hotel Managem:

The Master of International Hotel Management is two years in duration for  full-time student, or four years duration for a part-time student. Each year consists of four Study Periods, also known as
Terms.
Core subject - a compulsory subject that you must complete
Elective subject - a subject you must choose from the Elective Bank below
rd subject - a non-graded subject with compulsory that must be completed in the 1st Study Period.
Pre-requisite subject - a subject you must complete before undertaking another subject

This course comprises of 14 subjects that you are required to complete: 13 core subjects, 1 elective subject and 2 non-award subjects (CAE605 and ASW600).

- P PL) credits that make vou eligible for please contact vour Program Director to discuss further
How to read the below Suggested Study Pattern (as a full-time Student):

8 subjects per year make up a full-time study load, following a 2 subjects-2 subjects-2 subjects-2 subjects pattern across the year's four Study Periods (Terms). As an example: Following the below pattern, the subjects in your first year would be:
1t Study Period: HGE401BM and MFB402BM (2 subjects) “You should also take non-award subjects CAEG05 and ASWG00 2nd Study Period: MRD403BM and SDM404BM (2 subjects)

3rd Study Period: CHM601BM and LGHE02BM (2 subjects)

4th Study Period: HFR603BM and 1 Elective subject (2 subjects)

Studying Part-Time? You would still follow the below sequence from top to bottom, but with fewer subjects per Study Period. Any questions? Contact studentservices@orrens.edu.au

SUGGESTED STUDY PATTERN

Year Level Subject Subject Pre-requisite Completed
Ty pe

Study Period 1

600 Core HGE401BM I Hotels and the Guest Experience I I m

600 Core MFB402BM ‘Managing Food and Beverage Operations m

Non-Award CAE605 Careers And Employability Attendance Compulsory

Non-Award ASW600 Academic Writing Skills Attendance Compulsory

Study Period 2

600 | Core | MRD403BM | Management of Rooms Division | |
600 | Core | 'SDM404BM I Service Design and Management I I
Study Period 3
600 Core ] CHMGOTBM | Contemporary Holel Markeling | |
600 | Core | LGH602BM I Leadership for Global Hospitality I I
Study Period 4
600 | Core | HFR603BM I Hotel Finance and Revenue I I m
600 | Elective | Elective I Choose any 1 elective subject from the elective bank below I As per subject I m
Study Period 5
600 Core INPAGOSBM | Industry Placement A | MFB402BM and MRD403BM must be completed prior (o taking | m
INPABO58M
Study Period 6
600 | Core | INPB605BM | Industry Placement B | INPAB05BM must be completed prior to taking INPB60SBM | 121
Study Period 7.
600 Core BRH606BM I Business Research for Hoteliers I I m
600 | Core | TIB04BM I Technology, Innovation & Intrapreneurship I I ™
Study Period 8
600 Core [ 1APs07em Independent Critical Analysis Project | BRHB06BM must be completed prior (o taking IAP607BM | m
I 600 | Core | SHM608BM Strategic Hotel Management I I m

Please note - nol all subjects are available for_each Study Period. If your suggested subjects are unavailable, please take the subject that is immediately preceding of following that subject

ELECTIVE BANK - Choose 1
Master of International Hotel Management

Subject Pre-requisite
600 Elective BEG609BM Business Events in a Global Context m
600 Elective STE610BM Sustainability and the Environment
600 Elective HGT611BM Hoteliers & Global Tourism m
600 Elective EHL604BM Entrepreneurship for Hospitality Leaders ™

Any questions? Please contact Student Services on studentservices@torrens.edu.au

Course Learning Outcomes - MIHM21 Master of International Hotel Management

Course Learning Outcome 1 Apply advanced knowledge and skills to_design, innovate and deliver hotel services and experiences in a competitive and dynamic business environment.

Course Learning Outcome 2 Critically evaluate and assimilate knowledge from various disciplines to inform decision-making as a hotel manager and leader.

Course Learing Outcome 3 Identify and analyse problems and opportunities, and subsequently develop, implement, and adapt a solution as a hotel manager and leader.

Course Learing Outcome 4 Critically reflect on the performance of oneself and others, and manage personal emotions and positively influence others in a high-pressure, high-stakes
environment.

Course Learing Outcome 5 Work together with diverse stakeholders, convey ideas and negoliate effectively o achieve shared goals.

Course Learing Outcome 6 Juslify and interpret professional decisions o_specialist and non-specialist audiences.

Course Learning Outcome 7 D initative, i ibility and ity for decisions as a hotel manager and leader in the context of social and environmental

sustainabilty.




